
170% Visitation Uplift to  
a NSW Amusement Park

Campaign Details 
12 Weeks  
4 Advocates  
Western Sydney
Side Panels & RW SUVs

Summary
Independent measurement was performed by 
Adsquare. By comparing the visitation rate of the 
exposed audience versus the control audience, 
the analysis demonstrated that people exposed 
to Wrappr were 170% more likely to visit the 
Amusement Park than people who were not.

View full independent report from Adsquare below       

Case Study

+170% Visitation Uplift

Control Group Exposed Group

Visit Rate %

1.60%

0.59%

https://drive.google.com/file/d/1ZmDy_k_M9scrYUjUpXiG2j2FPlqFO442/view?usp=sharing

